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BACHELOR OF COMMERCE (B.COM.) (NEW)
MAY — 2012 EXAMINATION

THIRD YEAR
Subject: Marketing Management - Il (C -328)

Date: 21/5/2012 Marks :80 Time: 10.00 am to 1.00wp

Instruction: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Answer the following in 20 words each. (Any 10) (20)

1.

State any four Advertising Media.

2. What do you understand by Window Display?
3. What do you understand by Advertising Agency ?
4. What is mean by Institutional Advertising .?
5. What are the benefits of a Brand for consumers.?
6. Define Industrial Advertising.
7. What do you understand by Rural Advertising.?
8. What is mean by Copywriter ?
9. What is mean by E-Advertising?
10. What do you understand by Moral Appeal in advertising?
11. What do you understand by Negative Emotional Appeal in advertising ?
12. What do you understand by ‘Background ‘ in advertisement.
13. What do you understand by Competitive advertising ?
Q.2 Answer the following in 50words each. (Any 2) (10)
1. Explain the limitations of the advertisement.

2.
3.
4.

Explain in detail the Positive Emotional Appeal in advertisement.
Explain the characteristics of Print media.
What is mean by Visualisation ?

Q.3 Answer the following questions in 150 words ebc(Any 2) (20)

1.

2.
3.
4.

Explain the concept of Product —Related Advertidinigstitutional Advertising with the
help of examples.

Write a note on Role of women in Advertising Sector

Write a note on ‘Media Mix’'.

Explain the different career options available givArtising Sector.

Q.4 Answer the following in 300 words each(Any 2) (30)

1.

What is Rural Advertising? Explain importance ofr&lAdvertising in India. Which are
the effective media for Rural Advertising?

Explain various types of Advertising with the helfpexamples.

Define Advertising Media. Explain different typeSAxvertising MediaExplain the
factors affecting Selection of Media.

Define Advertising Agency. Explain the OrganizatbStructure of Advertising Agency.
Also state different services rendered by Advertjshgency.
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